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2026 marks the launch of a new trade fair for retailers and their partners:
EuroShop Middle East. In Dubai, at the interface between West and East.
At one of the fastest-growing business locations in the world. This trade
fair is part of the EuroShop trade fair family, organised and inspired by the
know-how and success of the world’'s number one in retail: EuroShop.
Take advantage of this unique opportunity to be one of the first to attend.
Open up new horizons for your business.

Pioneers wanted at EuroShop Middle East 2026 - you are very welcome.




EUROSHOP MIDDLE EAST 2026: DUBAI:
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The range of topics at EuroShop Middle East 2026 covers seven dimensions,
customised to the needs of today's and tomorrow's retail sector. Seven
perfect platforms where exhibitors can present their products, services and
innovations to a future-oriented audience:

Shopfitting & Store Design

Retail Technology

Expo & Event Marketing

Lighting

Retail Marketing

Food Service Equipment
Refrigeration/Energy Management

Choose your dimension and then: Get ready to perform!
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M EG A_ c I TY D U BAI ® With Dubai’s location and global reputation as a retail centre, EuroShop
@ Middle East is the perfect event to showcase your brand, network with
industry leaders and tap into a rapidly growing market.

U N I Q U E E N V I R O N M E N Tl e The local trade fair industry is the largest and most established in the
region, and new state-of-the-art venues are being planned.

U N I Q U E O P P O RT U N I TI E S . e The city is not only the most populous in the United Arab Emirates (UAE),
but also one of the most modern metropolises in the world, with
first-class infrastructure.

e |t offers a thriving and diverse retail environment with over.96
shopping centres.
® Last but not least, Dubai is highly attractive for business and leisure

travellers, not least thanks to its openness and internationality and its
more western character.
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E M I RATE D U BAI ® As part of the United Arab Emirates (UAE), the emirate of Dubai
e Is characterised by

e political and social stability,

STA BlE , PR O S PER O I S ; e government subsidies,

e the highest forecasted economic growth in the region,

e easy entry opportunities (no visa requirement),
S A F E ~ e clear regulations for business activities (in the region).

EuroShop Middle East 2026 offers you the exclusive opportunity for your
performance at one of the most strategically favourable trade fair locations
in the world: the economic and financial hotspot of Dubai.

Ideal conditions for pioneers.
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EUROSHOP

M I D D I_E EAST 2026: Location: Dubai World Trade Center, Dubai

Date: 26 - 28 October 2026

FACTS & FI G U R ES . Duration: 3 days
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WANNA GO FOR IT?
WE'RE BY YOUR SIDE.

The EuroShop team is your team! We are there for you - with concentrated
expertise, competent service, comprehensive advice and support.

Before, during and after the trade fair, with arrival/departure, logistics,
accommodation, etc.

The proven EuroShop structures and content paired with local expertise
ensure sustainable exhibitor success. You can rely on our many years

of international experience. And on our extensive network and our strong
partnerships in the Middle East

For all your questions about
EuroShop Middle East:

Julian Bolz

Senior Project Manager
Retail & Retail Technologies
Tel.: +49 211 4560-7282
BolzJ@messe-duesseldorf.de

Tarek Sibai

Managing Director

Messe Dusseldorf Gulf Office
sibait@md-gulfoffice.com
www.md-gulfoffice.com







